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4-5 Entrance Zone Defense

vG Inc. products are CRI GREEN LABEL 
PLUS CERTIFIED! Catagory 18x & 47x

There is a growing demand to make indoor environments as
healthy and “green friendly” as possible. Choosing the right
materials is a critical step. Now all of our products -roll/sheet
goods and tile goods pass the GLP (Green Label Plus) tests.
As GLP was designed for architects, builders, specifiers and
facility managers who wanted assurances that their products met
stringent criteria, GLP ensures they are purchasing among the lowest emitting voc
carpet and adhesive products on the market.

FAQ’s
• GLP products set a higher standard for indoor air quality. 

• To receive GLP certification, our carpet and tile products had to undergo a rigorous
testing process, as required by section 01350 guidelines. This measured emissions 
for a range of chemicals and was administered by an independent laboratory. The test
methodology for small scale environment chamber testing was developed in cooperation
with the U.S. Environmental Protection Agency (EPA).

• CRI-GLP represents the 4th time the carpet industry has voluntarily enhanced the
IAQ standards for its products.

ICONS GUIDE

TESTING DATA SYMBOLS

1 > Wear & Durability - Carpeting is tested for suitability of use with castor chairs [EN985]

2 > BS4790 Hot Metal Nut test is used to determine the effects of fire
Pill Test ASTM D2859

3 > Tested to IBM/ICL industry test standards for static electricity [prEN1815]

4 > Testing Colorfastness of carpeting to both light [ISO105 BO2 1994] 
and water [EN ISO 105 EO1 1996]

5 > Commercial tests are carried out to determine durability of a carpet in an office environment

6 > Tested to ISO 140 - 8 Acoustic Installation from impact noise and calculated   
values from ISO 717 - 2:1988 and ISO 354 Acoustic Absorption Co-efficient
to be below 24 dB

1 2 3 4 5 6       

a b c d e

a > Sheet Goods b > Modular Carpet Tiles 
c > Can be used for Logo Mats d > Available with TacFast Backing
e > For More Information 

LOG
O

PRODUCT SWATCHES
All swatches in catalog are digital representations and may vary from product color.
When selecting colors, please request actual samples.
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Company History
van Gelder Inc. is a family run business for
over 35 years. We offer a variety of specialty
flooring products. Our range includes
Entrance Matting, Anti-Fatigue Flooring,
Logo & Commercial Mats, Modular Carpet
Tiles, the TacFast ® Carpet Tile System, 
Grid Matting Systems and Luxury Vinyl
Planks & Tile, just to name a few. All of our
products continue to play a vital role in
providing commercial spaces with a safe,
clean and attractive exterior and interior
environments and entranceways.

We pride ourselves on offering realistic solutions
for every stage of the floor covering process.
With our long-term solutions we can save
you time, money and resources. Plus, you’ll
be purchasing the most innovative products,
which can be customized to suit your needs! 

We are constantly improving our range to
meet and exceed LEED / ECO friendly
requirements. Our dedicated team of sales,
customer service and support staff is well
prepared to answer all your matting and specialty
flooring questions or requests.  
Call us today!

Products and Services
Need samples, LEED information, pricing,
specifications, or product catalogs? Let us
do the work for you! Our years of experience
and  industry insight will help you offer your 
customers the best solutions for their
flooring/matting needs. 

Give us a call, 1+866.284.6287 
we’d love to speak with you, or email us at
sales@vangelder-inc.com. Go online - visit
us at www.vangelder-inc.com. As part of our
ongoing commitment to our customers we
offer a broad assortment of products, in
a range of prices for interior and exterior
applications. 

We know you have a choice when it comes
to commercial flooring and matting. Our team
looks forward to the opportunity of working
with you on future projects.

For Additional Information, to
Locate a Sales Representative
or for Technical Questions

van Gelder Inc.
1680 Hwy 41 South  
Calhoun, GA   30701

Toll Free: 1+866.284.6287
Phone: (706) 602.4186 
Fax: (706) 602.4191 
Tollfree fax: 1+888.329.2844
email: sales@vangelder-inc.com
website: www.vangelder-inc.com

3 • 
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Entrance Zone Defense
A well designed entrance system plays a vital role in providing a
safe, clean & attractive entrance way and interior environment.
The best and most cost effective solutions for decreasing maintenance
costs are effective entrance matting systems. Entrance safety is
worth a fortune, but it does not have to cost it. When it comes to
high traffic entrances, nothing is more important than the safety of
your employees or customers. That’s why all of vG’s products are
tested to make sure they live up to the strictest safety standards in
the industry.

vG’s Entrance Zone Defense System can be a 1, 2 or 3 part system.
Performance is ranked by the number of zones utilized -  A single mat
system achieves good results, but a three-part entrance matting
system provides superior performance, whilst saving you time and
money.

• 4

VESTIBULE OR AIRLOCK SECTION -
Cleans & Absorbs Moisture.
TRSA studies also show that one square yard of commercial carpeting
can accumulate one pound of dirt per week and up to two pounds
during wet weather.

Grid Mats page 41 - 43
Custom Mats or Sheet Goods pages 6 - 17
Modular Tiles pages 18-30

OUTSIDE SECTION - Scrapes Heavy Debris. 
According to TRSA research, within commercial buildings more 
than 80% of the dust, dirt and grime is tracked in from the outside 
via footwear. This tracked in soil effects not only the appearance
of interiors but also the quality of air. 

Custom Mats or Sheet Goods pages 6 - 17
Finished or Logo Mats pages 31 - 37 

INTERIOR SECTION - Absorbs Moisture & Dries.
Further studies indicate that the cost of removing one pound of dirt from 
a building can easily exceed $600. 

Custom Mats or Sheet Goods pages 6-17
Modular Tiles pages 18-30
Finished or Logo Mats pages 31-37 

Zone 3 | DRY

Zone 2 | CLEAN

Zone 1 | SCRAPE
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DID YOU KNOW? 
For every 800 people entering a facility, 1 pound of dirt is left behind! The estimated cost for removing
this pound of dirt from a modern building can exceed $600. (Study completed by the ISSA). 

Commercial Flooring experts suggest that a minimum of 5 to 6 steps or 18 linear feet from Zone 1 to
Zone 3 is required for a zone system to effectively keep dirt out. This can stop 80% of dirt and mositure
from entering your facilities. By using any one of our walk-off products you will lower your maintenance
cost, achieve better air quality and have a safer building by reducing the opportunity of slip-fall accidents.
Let vG Inc.’s floorcovering experts customize your entranceway.

Zone 1 | SCRAPE
Outdoors

Zone 2 | CLEAN
Vestibule or Airlock

Zone 3 | DRY
Interior
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First Impressions: All commercial, retail or industrial businesses strive to maintain 
a clean, professional and presentable foyer or entrance way. First impressions are important 
and your entryway is the first thing a customer experiences when they enter your facility. 

The quick solution that many business owners utilize is a service that will lay machine washed mats
that are replaced weekly or biweekly for a rental charge. This is the right idea but the wrong approach.
When you use a service, the replacement that is brought out is often not a new mat, but a washed
mat. 

It’s a Matter of Fact: Rental matting must be rubber backed and machine washable and 
often its construction is very thin and inexpensive, so they can be reused over and over again. 

Ask Yourself: How many times has your replacement mat looked worse? 
Are you paying hundreds/thousands of dollars a year for mats, and they barely last a year? 

Your Solution: vG’s matting material can be customized to fit any size area. 
This eliminates the trap that most of us fall into when having to pick standard sizes that the rental
companies only supply. Our service will accommodate the exact size that you need with a thicker,
more durable, "safety track" back, engineered for the heaviest of traffic. 

The majority of our products have a Five-Year Wear Warranty. If you amortize the cost of our products
over their life, you will find a better cost efficient alternative then paying the ongoing rental fees. 
By using vG’s entrance matting products you’ll provide superior protection for any exterior or interior
flooring surface by trapping dirt, foot fall debris and moisture in your entrance areas. 

The Results: • Cleaner and safer entryways  

• Extended longevity for all interior flooring 

• Increase in interior air quality due to less foot fall debris entering spaces 

• Decrease in maintenance costs

Features & Benefits:
• Sheet (roll) goods
• 6'7" or 13'2" wide rolls
• Cleaned by vacuuming or hosing
• Crush resistant
• Easily installed
• Highly resistant to surface abrasion
• Indoor/outdoor usage
• Lay flat/stay flat technology
• Naturally anti-static
• Customizable colors/patterns

• Perfect for Logo or Finished Mats
• Can be cut into any size/shape 
• No edge unravel
• Protects floors
• Reduces floor maintenance
• Stain resistant
• Traps dirt and moisture
• Unaffected by climate extremes 
• U.V. stable   
• Variety of products for any budget  

DID YOU KNOW? 
As our industry evolves vG continues to search and offer products that are on the forefront of flooring technology.
Among these are our needlepunched products that are health conscious and environmentally friendly. From the
fibers used that eradicate dust mites; eliminate bacteria, mold, and fungi, which can trigger asthma and allergy
sufferers, to our tiles with a TacFast ® backing, we offer complete solutions for you.
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1. Grey 1131 

3. Black Shadow 2343

5. Aspen 6265

7. Beige 1153

9. Chocolate 1197

2. Charcoal 1198

4. Midnight Sky 5154

6. Sisal 1099

8. Harvest 1244

10. Bordeaux 7178

LOG
O

Specifications
Construction Non woven | Single rib pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium composite rubber
Pile Height .18 in.
Total Height .47 in.
Pile Weight 44 oz/sy
Total Weight 65 oz/sy
Width 6'7" or 13'2"
Custom Special sizes, finished and logo mats
Electrostatic Propensity DIN EN 1815 >2kV
Smoke Density ASTM E662-13 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

Atlas
A single ribbed corduroy product designed for areas where a hard wearing,
easily maintained and low cost flooring is required.
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Champion Super Nop
Our most popular logo mat material in roll goods, features
warm neutrals, fashionable brights and classic standard colors.
Champion Super Nop is one of our highest quality products
that truly has something for everyone.

Specifications
Construction Non woven | Hobnail (berber) pattern
Fiber 100% solution dyed UV stabilized 

ASOTA polypropylene fibers
Backing Premium composite rubber 
Pile Height .25 in.
Total Height .47 in.
Pile Weight 54 oz/sy
Total Weight 78 oz/sy
Width 6'7" or 13'2"
Custom Special sizes, finished and logo mats
Electrostatic Propensity DIN EN 1815 >2kV
Smoke Density ASTM E662-13 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes
LEED MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5
[Also available in tile goods, turn to page 22 for details]
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CSN [Champion Super Nop]

1. Bright Red 3014

2. Cardinal Red 3353

3. Solid Crimson 3031

4. Burgundy 3036

5. Garnet 3138

6. Pink 3091

7. Orange 3018

8. Yellow 1025 

9. Gold 1039

10. Sky Blue 5149

11. Royal Blue 5182

12. Azure 5181

13. Steel Blue 5157

14. Midnight Blue 5154

15. Prism 5155

16. Purple 3090

17. Turquoise 6096

18. Kelly Green 6042

19. Verde Green 6043

20. Hunter Green 6022

21. Autumn 2048

22. Loden 6081

23. Sand 1064

24. Coir/Natural 1099

25. Natural Beige 1153

26. Zinc 7006

27. Taupe 2345

28. Rosewood 7178

29. Chocolate 7097

30. Walnut 7068

31. Teak 7185

32. Sterling 2344

33. Black Shadow 2343

34. Gris/Charcoal 2098

35. Solid Black 2000

36. White 1000

1

5

9

13

17

21

25

29

33

2

6

10

14

18

22

26

30

34

3

7

11

15

19

23

27

31

35

4

8

12

16

20

24

28

32

36
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Specifications
Construction Non woven | Hobnail (berber) pattern
Fiber 100% solution dyed UV stabilized polypropylene 
Backing Premium composite rubber 
Pile Height .25"
Total Height .47"
Pile Weight 54 oz./sy   
Total Weight 78 oz./sy 
Width 6′7" only   
Custom Special sizes, shapes, finished or logo mats     
Dimensional Stability Pass
Electrostatic Propensity >2kV
Flammability Rating 

Smoke Density ASTM E662 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes

LEED: MR Credit 4, 
IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

Champion
The ever popular berber broadloom construction provides an aesthetically pleasing
design option in a heavyweight configuration.

1. Silver Grey 305 

3. Azure 314

5. Beige 318

7. Crystal 300

Large swatch - Silver Grey 305

2. Charcoal 307

4. Oceanic 306 

6. Chocolate 312
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Specifications
Construction Non woven | Double Rib pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium composite rubber 
Pile Height .18 in.
Total Height .47 in.
Pile Weight 44 oz/sy
Total Weight 65 oz/sy
Width 6'7" or 13'2"
Custom Special sizes, finished and logo mats
Electrostatic Propensity DIN EN 1815 >2kV
Smoke Density ASTM E662-13 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes
LEED MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

Cougar
A double ribbed product ideally suited for indoor or outdoor areas where there 
is high traffic. Cougar is hard wearing, easily maintained and perfect for flooring
projects that are under tight budget constraints.

Large swatch - Grey 2131

1. Grey 2131

3. Midnight Sky 5154

5. Harvest 1244

2. Charcoal 2198 

4. Aspen 6265

6. Bordeaux 7178

LOG
O
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Specifications
Construction Fusion Bonded | Non directional 
Fiber Natural Coconut fibers (yarn)
Backing Vinyl
Pile Height .475"
Total Height 5/8" (16mm)
Pile Weight 24 oz./sy 
Total Weight 85 oz./sy
W idth 6'7" only 
Custom Special sizes, finished and logo mats
LEED MR Credit 6, 

IEQ Credit 5

*Please note that all colors other than natural are vegetable dyed.
Color transfer may occur if material gets wet.
> Recommended use indoors

Coco/Coir Matting
This unique, natural mat is ideal for recessed wells and entryways. Perfect for
projecting an environmental or health conscious image, this mat is made with
coconut fibers. Can be created with or without a logo.

LOG
O
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Large swatch - Natural nc04

1. Natural nc04 

2. Grey nc01 

4. Blue nc03

6. Brown nc05

9. Saddle Brown ncp08

3. Black nc02 

5. Green nc04

7. Red nc06 

8. Black Bean ncp07

10. Scarlet Red ncp09

NEW! Patterned

Coco Matting!
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Specifications
Construction Non Directional Smooth/Velour
Fiber Content 100% Solution dyed UV stabilized polypropylene
Backing Crumb Rubber
Pile Height .422 in.
Total Height .625 in.
Pile Weight 54 oz/sy
Total Weight 130 oz/sy
Width 6′7" only
Custom Special sizes, finished and logo mats
Electrostatic Propensity >2kV
Smoke Density Passes
Surface Flammability Passes
LEED MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

> Use indoors or outdoors, unaffected by mositure, salts, bleach and other common chemicals.

Synthetic Coco 
Created to have the same look and feel as our Natural Coco Matting, 
this synthetic alternative is just as effective but without the shedding.

1. Black - syn0211

2. Natural - syn0111

3. Brown - syn0311 
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Specifications
Construction Non woven | Hobnail (berber) pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium composite rubber 
Pile Height .18 in.
Total Height .47 in.
Pile Weight 44 oz/sy
Total Weight 65 oz/sy
Width 6'7" or 13'2"
Custom Special sizes, finished and logo mats
Electrostatic Propensity DIN EN 1815 >2kV
Smoke Density ASTM E662-13 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes
LEED MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

[Also available in tile goods, see Champion XP Tile page 21]

Eagle
A fiberbond berber style, Eagle is designed to be high heel safe. It traps
80% of sand, dirt, moisture, and other substances, which can destroy or harm
interior flooring. Eagle is the economical choice for high traffic applications.

LOG
O
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1. Grey 905 

3. Black Shadow 2343

5. Midnight Sky 5154

7. Sisal 1099

9. Chocolate 912

11. Bordeaux 7178

2. Anthracite 907 

4. Marine 1382

6. Aspen 6265 

8. Beige 918 

10. Harvest 1244

12. Cardinal Red 3353 
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Large swatch - Merlot 220

1. Merlot 220

3. Charcoal 207

5. Northern Pine 223

7. Mocha 215

2. Silver Grey 205

4. Baltic Blue 211

6. Camel 218

LOG
O

Specifications
Construction Non woven | 4 x 2 rib pattern
Fiber 100% solution dyed UV stabilized 

polypropylene fibers
Backing Premium composite rubber 
Pile Height .25 in.
Total Height .47 in.
Pile Weight 54 oz/sy
Total Weight 78 oz/sy
Width 6'7" only
Custom Special sizes, finished and logo mats
Electrostatic Propensity DIN EN 1815 >2kV
Smoke Density ASTM E662-13 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes
LEED MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

Hercules
This 4x2 textured carpet provides visual depth and substance with it’s heathered
colors. Hercules’ durability comes from its extra thick cords which can withstand 
the toughest of traffic. Can be used in interior or exterior environments.
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Specifications
Construction: Tufted | 5/32" cut pile
Fiber 100% BCF Nylon
Primary Backing (Rolls) Colbac non woven polyester
Secondary Backing (Rolls) Comfort Vinyl   
Pile Height .27"
Total Height .35"
Pile Weight 24.2 oz/sy
Total Weight 126 oz/sy
Width 6′7" only
Custom Special sizes, finished and logo mats
Electrostatic Propensity >2kV
Radiant Panel Test Class 1
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

NEW! Protect Super
Over 75% of dirt in a building is tracked in from the outside. Protect Super provides
a strong barrier to dirt, resulting in cleaner buildings. You will see a significant
cost savings in maintenance and cleaning over the lifetime of your floors. All
the advantages of Nylon matting with a high end apperance.

LOG
O

1. Black 3071

3. Cocos 3042

5. Grey 3061

(Large swatch 3061)

2. Steel Blue 3025

4. Dark Brown 3005
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Specifications
Construction: Tufted | 5/32" cut pile
Fiber 100% BCF Nylon (33% recycled yarns)
Primary Backing (Rolls) Colbac non woven polyester
Secondary Backing (Rolls) Comfort Vinyl   
Pile Height .27"
Total Height .38"
Pile Weight 24.2 oz/sy
Total Weight 126 oz/sy
Width 6′7" only
Custom Special sizes, finished and logo mats
Electrostatic Propensity >2kV
Radiant Panel Test Class 1
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5

NEW! Protect Ultimate
All the advantages of Protect Super, but with additional higher friction nylon fibers.
This provides for a more aggressive soil removal by trapping large quantites of
dirt and mositure at the entrance - up to 1 gallon of water per square yard!

Large swatch - Steel Grey 606 

1. Steel Grey 606

3. Indigo Blue 602

5. Coffee Bean 605

2. Smoke 608 

4. Caramel 605

LOG
O

90564_CvG_catalog  10/29/13  11:32 AM  Page 17



DID YOU KNOW? 
The composition/durability of carpet tiles combined with the wide variety of colors and sizes makes any carpet
tile ideal for use in:  entrances, elevators, gyms, hospitals, offices, restaurants, sports facilities, supermarkets,
universities and any other space/portico which requires appearance/safety enhancement.

Carpet Tiles offer versatility, high performance and a range of design options.
By allowing you to define spaces, designers and architects can add style to common areas 
and create distinctive floorcovering solutions. 

Ideal across a range of environments from healthcare to education, carpet tiles
are great for areas where raised access flooring is installed. The tiles can be individually lifted, causing
minimal disruption. Plus – worn tiles at high traffic points can be easily replaced, either by new or
unworn tiles taken from the recesses of the carpeted area. 

Installation Instructions 
for Carpet Tiles:

The Results:

Features & Benefits:
• 19.69 in. x 19.69 in.
• Cleaned by vacuuming or hosing
• Crush resistant
• Easily installed

• Highly resistant to surface abrasion
• Indoor usage
• Lay flat/stay flat technology
• Naturally anti-static
• Protects floors

• Reduces floor maintenance
• Stain resistant
• Traps dirt and moisture
• Thermal acoustic properties
• Unaffected by climate extremes

Before laying, it is recommended the tiles are stored 
at room temperature 60°F-70°F (15°C-20°C).

The tiles can be loose laid on flat, dry floors free from 
impurities such as oil, grease etc. Cracked floors should
be filled, and uneven floors covered with hardboard.
Dusty floors should be primed. Because of the high insulation value of these tiles it is not recommended
they be laid when under floor heating systems are in use. On very large installations, it is advisable to
secure 1 in 5 rows with double-sided tape. Where tiles are to be used under caster chairs, they should be
fully secured. The tiles may be laid by marking a cross in the center of the room and working outwards.
From this, the marker cross may be moved to facilitate the use of full tiles in doorways, etc. Tiles must
be laid by turning alternate tiles through 90 degrees to obtain a checker pattern. An arrow on the back of
each tile indicates the pile direction. It is recommended that tiles with the same batch number be laid together.

• Cleaner and safer entryways  

• Extended longevity for all 
interior flooring 

• Increase in interior air quality 
due to less foot fall debris 
entering spaces 

• Decrease in maintenance costs

• Versatility

• 18
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Atlas Tile
So popular in roll goods form we decided to make it in tile. Great for designers looking for linear textured tiles 
with superior scraping performance.
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1. Charcoal Only

Specifications
Construction Non woven | single rib pattern
Fiber 100% solution dyed stainproof miracle fiber
Total Weight 114 oz. per s/y
Backing Premium (eco) Bitumen or TacFast
Pile Height .375 in. 
Total Height .50 in.
Pile Weight 60 oz./sy
Total Weight 170 oz./sy
Tile Size 19.69" x 19.69"
1 Carton 12 tiles | 32.5 sq. ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

TM
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Specifications
Construction Non woven berber (cobble) pattern
Fiber 100% solution dyed stainproof miracle fiber
Total Weight 114 oz. per s/y
Backing Premium (eco) Bitumen
Pile Height .30 in. 
Total Height .34 in.
Pile Weight 24 oz./sy
Total Weight 114 oz./sy
Tile Size 19.69" x 19.69"
1 Carton 12 tiles | 32.5 sq. ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

Champion LP Tile
Monochromatic by design, this dense berber tile features unmatched durability 
and flexibility. Champion LP is easy to install and maintain at an affordable price.

1. Smokey Grey 1531

3. Marine 1546

5. Beige 1153

7. Chocolate 1097

2. Marble 1593 

4. Olive 1048

6. Khaki 1006

8. Cardinal Red 1353 

LOG
O
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Specifications
Construction Non woven | Hobnail (berber) pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium (eco) Bitumen 
Pile Height .20 in. 
Total Height .47 in.
Pile Weight 44 oz./sy
Total Weight 172 oz./sy
Tile size 19.69" x 19.69" 
1 carton 12 tiles | or 32.5 sq.ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

Champion XP Tile
Ideally suited for designers looking for style & practicality, this heavy material has
a "cobble" construction. If you’re looking for an easy to fit, high wearing product,
Champion XP is your floorcovering answer.

1. Mid Grey 1340

3. Black Shadow 2343

5. Midnight Sky 5154

7. Sisal 1399

9. Harvest 1244

11. Cardinal Red 1305

2. Anthracite 1303 

4. Marine 1328

6. Aspen 6265

8. Brown Sugar 1353

10. Cocoa 1301

12. Bordeaux 7178

LOG
O
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Champion Super Nop Tile

Our most popular logo mat material is not only available in roll goods but tiles too!
Featuring warm neutrals, fashionable brights and classic standard colors. Champion
Super Nop Tile is our highest quality product that truly has something for everyone.  

Specifications
Construction Non woven | Hobnail (berber) pattern
Fiber 100% solution dyed UV stabilized 

ASOTA polypropylene fibers
Backing Bitumen 
Pile Height .25 in.
Total Height .47 in.
Pile Weight 54 oz/sy
Total Weight 78 oz/sy
Width 6'7" or 13'2"

Tile size 19.69" x 19.69"

1 carton 12 tiles | or 32.5 sq. ft. 
Custom Special sizes, finished and logo mats
Electrostatic Propensity DIN EN 1815 >2kV
Smoke Density ASTM E662-13 Passes
Surface Flammability FF 1-70 / ASTM D2859 Passes
LEED MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5
[Also available in roll goods, turn to page 8 for details]

TM
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1. Cardinal Red 3353

5. Coir/Natural 1099

9. Midnight Blue 5154

13. Autumn 2048

17. Walnut 7068

21. Gris/Charcoal 2098

2. Garnet 3138

6. Taupe 2345 

10. Prism 5155

14. Loden 6081

18. Teak 7185

3. Natural Beige 1153

7. Azure 5181 

11. Verde Green 6043 

15. Rosewood 7178

19. Sterling 2344

4. Zinc 7006

8. Steel Blue 5157

12. Hunter Green 6022

16. Chocolate 7097

20. Black Shadow 2343

4

8

12

16

20
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Specifications
Construction Non woven | high/low structured loop dirt pocket pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium (eco) Bitumen or TacFast 
Pile Height | Pocket Height .375 in. | .187 in.
Total Height .50 in.
Pile Weight 60 oz./sy
Total Weight 170 oz./sy
Tile size 19.69" x 19.69" 
1 carton 12 tiles | or 32.5 sq.ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

Diplomat Tile
Introducing the latest tile that can be used in any entrance area where extreme
foot and cart traffic occurs. Diplomat’s unique dirt pocket configuration effectively
removes and traps dirt and moisture.

LOG
O
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Dominator Tile
One of our heaviest and most durable products in the line. Engineered to withstand 
the constant foot traffic encountered in many commercial establishments.

Large swatch - Mid Grey 112

1. Mid Grey 112

3. Indigo Blue 90

5. Pebble 114

7. Walnut 113 

2. Anthracite 93

4. Tan 116

6. Heath 115

Specifications
Construction Non woven | Diagonal pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium (eco) Bitumen or TacFast 
Pile Height | Pocket Height .375 in. | .187 in.
Total Height .50 in.
Pile Weight 57 oz./sy
Total Weight 169 oz./sy
Tile size 19.69" x 19.69" 
1 carton 12 tiles | or 32.5 sq.ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

®
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Dominator LP
Dominator LP is an extremely durable carpet tile that offers all the benefits 
of Dominator Tile, but in a lighter weight.

1. Mid Grey 1512

3. Black Shadow 2343

5. Olive 1594

7. Pebble 1514

9. Root Beer 1597

2. Anthracite 1593

4. Denim 1590

6. Autumn Green 1595

8. Cognac 1596

10. Cranberry 1598

LOG
O

Specifications
Construction Non woven | Diagonal pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium (eco) Bitumen 
Pile Height .25 in.
Total Height .37 in.
Pile Weight 39 oz./sy
Total Weight 142 oz./sy
Tile size 19.69" x 19.69" 
1 carton 20 tiles | or 54.18 sq.ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

• 26
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Cross Stitch Tile

Enterprise Tile

1. Charcoal Only

1. Charcoal Only
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Specifications
Construction Non woven | Tight rib corduroy designer pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium (eco) Bitumen or TacFast
Pile Height .375 in.
Total Height .50 in.
Pile Weight 65 oz./sy
Total Weight 175 oz./sy
Tile size 19.69" x 19.69" 
1 carton 12 tiles | or 32.5 sq.ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

Specifications
Construction Non woven | high/low structured loop dirt pocket pattern
Fiber 100% solution dyed UV stabilized polypropylene fibers
Backing Premium (eco) Bitumen or TacFast 
Pile Height | Pocket Height .25 in. | .187 in.
Total Height .50 in.
Pile Weight 65 oz./sy
Total Weight 175 oz./sy
Tile size 19.69" x 19.69" 
1 carton 12 tiles | or 32.5 sq.ft.
Electrostatic Propensity EN 1815 >2kV
Radiant Panel ASTM E648 Class II
Smoke Density Passes
Surface Flammability Passes
LEED: MR Credit 4, 

IEQ Credit 4.1, IEQ Credit 4.3, IEQ Credit 5 

®

®
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The concept is based on a hook and loop fastening system using    
carpet tile which has a loop material covering its entire underside. Hook tapes are
fastened to the sub-floor by means of a pressure-sensitive adhesive. The hook
and loops 'engage' and form a mechanical bond,
which holds the carpet in place.

Tac Fast
Carpet Tile
System
TacFast ® Carpet Tile System 
simplifies installation and provides
for flexibility with a user and 
environment-friendly product. 

This system offers consumers 
the following capabilities:

Designed to Last for Multiple Changes
Use the hook tape for repeated changes of the 
carpets tiles.

Ease of Removal
Remove the carpet tile at any time easily 
and without cost or mess.

Easy Access to the Floor 
Access the sub-floor as necessary for maintenance, 
renovation or to clean the carpet tiles.

Environment- Friendly
Eliminate using liquid adhesives in installation 
with the consequent reduction in VOC
(Volatile Organic Compounds) emissions.

Functional Flexibility
Replace heavy traffic areas as required saving 
on the need to change the entire floor area.

Simplified Installation
Make multiple attempts during installation without
compromising the carpet tile.

®
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Senator One-Step Tile
Senator One-Step™ Carpet Tiles with TacFast backing, create a free-floating 
modular floor that can be installed over any sub floor without any attachment 
to that sub floor.
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Specifications
Construction Needle Felt- Plush Velour
Fiber Content 50% Polypropylene, 20% Nylon, 30% Polyester
Total Weight 359 oz. per s/y
Backing Bitumen or TacFast with Plates 
Thickness .62"
Tile size 19.69" x 19.69" 
1 carton 10 tiles | or 27.09 sq.ft.
Wear Warranty 7 years on flat surfaces
Electrostatic Propensity Permanently anti-static
Flammability Rating (See below)

Pill Test - ASTM D2859 Pass
Hot Metal Nut Test - BS4790/BS5287 Pass

LEED May contribute towards points, inquire

The installation of Senator One-Step
Carpet Tiles is accomplished in a
“one-step” process as the pre-
attached pieces (surface module
and hook substrate) are installed
simultaneously – making installation
quick, clean and easy. The simplicity
and flexibility of the installation
method makes Senator One-Step™
withTacFast an excellent product
line for the Commercial Retail
Market. (See below images as a
guide for installation).
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1. Charcoal Only - both One and Soft-Step

Specifications
Construction Needle Felt - Plush Velour
Fiber Content 50% Polypropylene, 20% Nylon, 30% Polyester
Total Weight 359 oz. per s/y
Backing Bitumen/closed cell foam 
Thickness .62"
Tile size 19.25" x 19.25" 
1 carton 10 tiles | or 25.7 sq.ft.
Wear Warranty 7 years on flat surfaces
Electrostatic Propensity Permanently anti-static
Flammability Rating (See below)

Pill Test - ASTM D2859 Pass
Hot Metal Nut Test - BS4790/BS5287 Pass

LEED May contribute towards points, inquire

Senator Soft-Step Anti-Fatigue Tile
Ideal across a range of environments, this tile is perfect for facilities that require floor covering that must endure the constant
impact from employees standing for multiple hours. It’s anti-fatigue backing provides superior comfort and relief to aching feet 
and tired legs. 
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Custom Plain & Logo Matting
vG is proud to offer a line of diverse logo and custom matting solutions for your indoor or outdoor commercial applications.
Whether you are looking to increase your brand recognition or retail sales by making a new statement, we can help.
Casual or elegant, large or small, high or low traffic, logo and plain mats are a perfect design solution for any commercial
space. No matter what your budget, we have a matting solution for you! 

The following pages are highlights from our top selling plain and logo mats. Should you not find what you are looking for let us
know. There are plenty of other plain and logo matting products that are available to you, they are just not shown in this catalogue.

For more information on samples, quotes or to request a catalogue or proof contact us at:
Toll Free: 1+(866) 284.6287 | Phone: (706) 602.4186 | Fax: (706) 602.4191 
email: amanda@vangelder-inc.com | sales@vangelder-inc.com | www.vangelder-inc.com 

Logo Mat Selection Chart - HIGHLIGHTS

page 34

page 31

page 33  

page 36  

page 35  
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Precision Cut - Inlaid Matting

Printed Matting
Quadra Print

Champion Super Nop

Designer 38

Hydro Logo 

Designer Coir Logo
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Champion Super Nop
Champion Super Nop is the ultimate indoor/outdoor matting.
This 1/2 in. thick mat is made of durable, long lasting, UV stable
polypropylene. Combine this with a high profile vinyl edging
that is sewn and glued and you get the best looking, most
functional mat in the industry.

• Indoor/ Outdoor mat
• 100% polypropylene 
• Heavy edging keeps mat flat 

and in position 
• All weather non skid backing

Specifications
Construction
Non woven | Hobnail (berber) pattern

Fiber
100% solution dyed UV stabilized 
ASOTA polypropylene fibers

Backing
Premium composite rubber 

Pile Height .25 in.

Total Height .47 in.

Pile Weight 54 oz/sy

Total Weight 78 oz/sy

Width 6'7" or 13'2"

Electrostatic Propensity
DIN EN 1815 >2kV

Smoke Density
ASTM E662-13 Passes

Surface Flammability
FF 1-70 / ASTM D2859 Passes

LEED MR Credit 4, 
IEQ Credit 4.1, 
IEQ Credit 4.3, 
IEQ Credit 5

• 32

1. Bright Red 3014 2. Cardinal Red 3353 3. Solid Crimson 3031 4. Burgundy 3036

5. Garnet 3138 6. Pink 3091 7. Orange 3018 8. Yellow 1025

9. Gold 1039 10. Sky Blue 5149 11. Royal Blue 5182 12. Azure 5181

13. Steel Blue 5157 14. Midnight Blue 5154 15. Prism 5155 16. Purple 3090

17. Turquoise 6096 18. Kelly Green 6042 19. Verde Green 6043 20. Hunter Green 6022

21. Autumn 2048 22. Loden 6081 23. Sand 1064 24. Coir/Natural 1099

25. Natural Beige 1153 26. Zinc 7006 27. Taupe 2345 28. Rosewood 7178

29. Chocolate 7097 30. Walnut 7068 31. Teak 7185 32. Sterling 2344

34. Black Shadow 2343 35. Gris/Charcoal 2098 36. Solid Black 2000 37. White 1000
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Designer 38 offers a warm residential look for commercial applications.
Excellent for use in lobbies, locker rooms, offices, reception areas or
tradeshows. If you are tired of the industrial matting look, try Designer 38.

• Smooth and dense 38 oz. nylon
• Low profile vinyl edging available
• Custom shapes and sizes
• Logo or Plain matting options
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         PH: 800-295-3932        FAX: 706-937-4425        WWW.DIRECTMAT.COM   LOGO      P     INDUSTRIAL    ANTI-FATIGUE  

D      

 Black Tie 546 Charcoal Glint 545 Cinders 583 Desert Stone 595 Ash 543 Moonlight 501 Flannel 544 Gunmetal 585 Cinnamon Sugar 722 Wheat Field 230

 Canyon Dust 708 Chocolate 711 Toast 291 Allspice 620 Basketweave 250 Tuscan Sun 191 Amber Tan 721 Antique Bronze 220 Harvest Moon240 Tuscan Gold 191

 Pebble Beach 155 Gold Bronze 707 Nacho 151 Smokey Tan 156 Honey Tone 155 Camel 147 Corn Silk 148 Canvas 106 Ivory 101 Cattail 713

 Rum Raisin 731 Root Beer 724 Marsh 710 Metro Brown 726 Bashful Taupe 742 Ash Tan 153 Suede 760 Prairie 144 Stone Dust 100 Sunshine 202

 Deep Amethyst 940 Eggplant 995 Lagoon 465 English Blue 491 Royal 485 Bayside 461 Blue Jean 462 New England 464 Sea 484 Blue Spruce 315

 Meadow 350 Hedge Green 366 Avacado 370 Mount Olive 324 Everglade 709 Junglewood 372 French Olive 321 Sagebrush 332 Sprout 326  Retro 302

 Garnet 847 Cranberry 860 Trellis 883 Red Velvet 846 Flame 845 Midas 235 Fresno 920 Bright 903 Vivid 491 Spice 665

 Red Soul 861 Orange 601 Lemon 201 Grass 399 Lime 301 Hot Pink 801 Violet 993 Emporer 901 DM White Lipstick 870
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Specifications
Construction Tufted textile
Fiber Content Nylon
Pile Weight 24 oz. per s/y
Total Weight 55 oz. per s/y
Backing Rubber
Thickness 5/16" (8mm)
Wear Warranty 1 year on flat surfaces
Electrostatic Propensity Permanently anti-static
Standard Sizes (actual)
2' x 3' (23" x 35") 4' x 8' (45" x 95")
3' x 4' (35" x 47") 5' x 8' (58" x 95")
3' x 5' (35" x 59") 5' x 10' (58" x 119")
3' x 10' (35" x 119") 6' x 10' (70" x 119")
4' x 6' (45" x 69") 6' x 12' (70" x 143") 

Custom Sizes Available
Widths (actual)
3' (35"); 4' (45"); 5' (58");     6' (70");
Lengths
Up to 23' long 
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QUICK TIP:
We suggest 

offering your 
customer #394 

or #115 as 
replacement 

colours for white.

101 388 116 387 115

118 369 398 107 306
106

308 104 386 130

391 114 105 392 393 389 335

100 111 102 382 384 363 123

397 311 112 126 390

399 117 340 385 110 366

383 127 396

103 109 128 395 381 394

108 121

53 Colour Choices. Countless Possibilities.

Millennium offers 53 colour choices when 
designing your logo mat. They range in gammit 
from dark jewel tones, to lighter more pastel 
hues. With such a wide variety, there is sure to 

Recently, there has been increased ordering for logo mats with the colour white in the design. We do not recommend the use of white in our mats because of the following reasons. 

2. White will quickly discolor in the washing process due to redeposition. 3. The discoloration (gray, beige, pink) gives the perception that the mat is not clean. 

logo vibrancy is lost. 

We should inform our sales partners and our customers of these reasons and the alternatives to use darker colours such as 115 or 394. There will be situations when customers demand white colour and our sales partners will have to explain the consequences of using white and why it is not offered as a standard logo colour. Currently, we are working on technology to keep the vibrance of white in the logo mat.

*Mats that choose to use white are not covered by the Millennium Mat Warranty. 
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2. White will quickly discolor in the washing process due to redeposition. 3. The discoloration (gray, beige, pink) gives the perception that the mat is not clean. 

logo vibrancy is lost. 

We should inform our sales partners and our customers of these reasons and the alternatives to use darker colours such as 115 or 394. There will be situations when customers demand white colour and our sales partners will have to explain the consequences of using white and why it is not offered as a standard logo colour. Currently, we are working on technology to keep the vibrance of white in the logo mat.

*Mats that choose to use white are not covered by the Millennium Mat Warranty. 

Technical Tips about 

QUICK TIP:
We suggest 

offering your 
customer #394 

or #115 as 
replacement 

colours for white.
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Custom widths, lengths & shapes available

Circle   Half Moon  Custom Shape

Specifications
Construction Fusion Binding Natural Coconut fibers
Fiber Content Natural Coconut fibers
Pile Weight 24 oz. per s/y
Total Weight 85 oz. per s/y
Backing Vinyl
Thickness 1/2" (13mm), 5/8" (16mm), 1 3/16" (30mm)
Wear Warranty 1 year on flat surfaces
Electrostatic Propensity Permanently anti-static
Standard Sizes 18" x 24" 3' x 16' 4' x 16'

2' x 3' 3' x 20' 4' x 20'
3' x 4' 4' x 6' 6' x 8'
3' x 5' 4' x 8' 6' x 12'
3' x 10' 4' x 10' 6' x 20'
3' x 12' 4' x 12'

Custom Sizes Available Maximum width 6' w/out seams
Maximum length 40'

1. Natural 

2. Grey 

4. Blue

6. Brown

3. Black

5. Green

7. Red
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> No Edging- for recessed well applications

> Brown Edging            > Black Edging

NATURAL ONLY

COLORS ONLY

NATURAL ONLY

Designer Coir/Coco
vG Coco Matting is a unique, natural mat ideal for recessed wells
and entryways. Perfect for projecting an environmental or health con-
scious image, this mat is made with coconut fibers. Can be created
with or without a logo.

SPECIAL ORDER

STOCKED

SPECIAL ORDER
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Specifications
Construction Waffle/cleated pattern
Fiber Content 100% solution dyed polypropylene
Pile Weight 24 oz. per s/y
Total Weight 104 oz. per s/y
Backing Nitrile rubber
Thickness 3/8" (10mm)
Wear Warranty 2 years on flat surfaces
Electrostatic Propensity Permanently anti-static
Standard Sizes (actual) 2' x 3' (23" x 35") 4' x 8' (45" x 95")

3' x 4' (35" x 45") 4' x 10' (45" x 116")
3' x 5' (35" x 58") 4' x 12' (45" x 142")
3' x 10' (35" x 116") 4' x 16' (45" x 189")
3' x 12' (35" x 142") 4' x 20' (45" x 236")
3' x 16' (35" x 189") 6' x 8' (70" x 95") 
3' x 20' (35" x 236") 6' x 12' (70" x 142")
4' x 6' (45" x 69") 6' x 20' (70" x 236")        

Custom Sizes Available
Widths (actual) 3' (35"); 4' (45"); 6' (70")
Lengths Up to 23' long 

Hydro Mat 
A unique rubber backed mat that is cleated to quickly scrape dirt and snow 
and withstand excessive traffic. Can be created with or without a logo.

1. White*

3. Bluestone

5. Medium Blue

7. Purple*

9. Light Green

11. Yellow*

13. Medium Brown

15. Orange*

17. Red/Black

2. Medium Grey

4. Charcoal

6. Navy

8. Aquamarine*

10. Evergreen

12. Gold*

14. Dark Brown

16. Solid Red*

18. Bordeaux
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1. Light Gray

3. Blue

5. Beige

7. Red

2. Charcoal  

4. Green

6. Brown
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Specifications
Construction 2x2 ribbed pattern
Fiber Content 100% solution dyed polypropylene
Pile Weight 24 oz. per s/y
Total Weight 85 oz. per s/y
Backing Vinyl
Thickness 5/16" (8mm)
Wear Warranty 1 year on flat surfaces
Electrostatic Propensity Permanently anti-static
Standard Sizes 18" x 24" 3' x 16' 4' x 16'

2' x 3' 3' x 20' 4' x 20'
3' x 4' 4' x 6' 6' x 8'
3' x 5' 4' x 8' 6' x 12'
3' x 10' 4' x 10' 6' x 20'
3' x 12' 4' x 12'

Custom Sizes Available Maximum width 6' x Maximum length 75'

Tough Rib Plain Mats
Tough Rib Mats are ideal for entryways and ramps. these mats can be used 
in indoor or outdoor applications. If you are on a tight budget, this is the right
solution for you.
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Diamond Plate Safety Step 15
Bright yellow borders promote workplace safety along with a rugged, durable, PVC/Nitrile 
rubber anti-fatigue matting. Diamond-Plate cushioned surface allows employees to
stand or walk on beveled edges. Superior comfort and long term performance improve
worker morale by providing relief to aching feet and tired legs. 

Color: Black/Yellow, Plain Black   Thickness:  9/16" (15mm) 

Stock mat sizes:  2' X 3',  3' X 5' 

Stock roll sizes:  2' X 75', 3' X 75', 4' X 75', 5' x 75', 6' X 75'

Customized sizes: Up to 75' in length- 2' cut, 3' cut, 4' cut, 5' cut, 6' cut

Comfort Step 42
Our most economical anti-fatigue, this durable closed-cell vinyl sponge matting, improves
workers comfort by providing a cushioned surface to stand or walk on. Featuring
beveled edges for safety, Portico Systems’ Comfort Step 42 delivers a huge relief 
to aching feet and tired legs. 

Color:  Gray or Black   Thickness:  3/8" (10mm) 

Embossing:  Pebble or Ribbed
Stock Mat Sizes:  2' X 3', 3' X 5',    

Stock Roll Sizes:    2' X 30', 3' X 30', 4' X 30', 2' X 60',  3' X 60', 4' X 60',
6' X 60' 

Customized Sizes:  Up to - 2' X 30', 3' X 30', 4' X 30', 2' X 60', 3' X 60', 
4' X 60', 6' X 60'  

Marble Step 24
Designed to fit into any decor, this anti-fatigue matting provides an extra level of comfort
due to it’s unique composition of PVC/Nitrile rubber. Perfect for use in banks, retail checkouts
and factory production areas, Marble Step 24 anti-fatigue is ideal in these and any other
dry/heavily trafficked areas.

Color: Blue, Tan, Gray, Black, Brown,    

Thickness: 1/2" (13mm) or 7/8" (23mm)

Stock Mat Sizes:  2' X 3', 3' X 5' 

Stock Roll Sizes:  2' X 60', 3' X 60',  4' X 60'  

Customized Sizes: Up to 75 ft. in length - 2, 3 and 4 ft. cuts 

A
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According to a 2004 productivity study, workers that stood for over 8 hours/day on anti-fatigue matting felt considerably less fatigued
after work. Help reduce workers compensation claims, increase employee morale and production with our wide range of anti-fatigue
matting. Ideally designed to provide unparalleled comfort with long-term performance. You can use any of these products in dry areas. 
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1. Black/Yellow

2. Black

1. Black, Pebble

3. Black, Rib

2. Grey, Pebble

4. Grey, Rib

1. Blue

2. Tan

4. Black

3. Grey

5. Brown
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Grid Matting Systems
We are proud to introduce grid products which reduce 
liability of slip and fall accidents at the entryway by containing
more water, dirt and other contaminants beneath the surface. 
With exceptional scraping, wiping and containment in one
system, your entryway will keep looking good for years with
this Zone 2 defense product.
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1. Black/Yellow

2. Black
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Power Grid 

Power-Grid flooring is designed specifically for entrances that receive repetitive,
heavy foot and cart traffic. A solid vinyl flooring with an open-weave
design provides an aesthetically-pleasing look while offering safety and
cleaning benefits at the same time. Power-Grid is the ideal system for
smooth rollovers while reducing cart noise at entryways, improving overall
cleanliness and withstanding heavy traffic.

Construction: Section material is 100% PVC

Thickness:  1/2" (13mm)   

ALL MATS CUSTOM MADE

Installation Options: Can be surface mounted or recessed into the floor.
Well should be 1/2" deep for recessed applications. 
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Vinyl Colors*

1. Black

3. Chocolate Brown

2. Charcoal Grey 

4. Forest Green

* Custom colors available 
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ALUMINUM TRANSITIONS
for GRID MATS

1. DIVIDER- Use for applications that require
the grid to be separated from another product. 

2. TOPHAT- Use for applications that require
the grid to be separated from another product
that has been rough cut or has a jagged edge.
(IE: Ceramic tile and a grid system)

3.TRANSITIONAL- Use in conjunction with 
the Transitional Overhang or TopHat. Designed
to go from the grid (1/2") to a product that is
3/8" in thickness or a recessed well that is
3/8" thick.

4. TRANSITIONAL OVERHANG- Use in 
conjunction with the Transitional divider. Can
also be used on its own to reduce the grid to 
3/8" thickness.

5. RAMP- Use for Surface Mount applications.

Premier Grid 

Premier-Grid provides a beautiful, finished appearance and is functionally
unsurpassed. This unique open weave, grid-rib design with 1.1875 in. wide
carpet strips, creates an entryway that is high on style and low on maintenance.
Premier-Grid is engineered to withstand heavy foot traffic and wheeled traffic
more efficiently than alternative matting systems. Now available with the
TacFast   backing system.

Vinyl Color: Black, Chocolate and Forest Green, 
Custom colors available   

Carpet Color: Charcoal, Forest Green, Gingerbread    

Construction: Section material is 100% PVC

Thickness:  1/2" (13mm)   

ALL MATS CUSTOM MADE

Installation Options: Can be surface mounted or recessed into the floor.
Well should be 1/2" deep for recessed applications. 
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Vinyl/Carpet Colors 

1. Black/Charcoal

2. Chocolate/Gingerbread 

3. ForestGreen/Forest Green

®
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Natures View Luxury Vinyl
NATURES VIEW recreates the beauty of natural wood with
resilient flooring that offers the durability and performance required 
for high traffic commercial applications

NATURES VIEW planks are composed of three vinyl layers: a vinyl
backing layer, a vinyl print film layer and a tough vinyl top wear layer.
The heavy gauge backing and annealed construction offer excellent
dimensional stability and wear resistance, while the tough vinyl top
wear layer ensures superior stain resistance as well as lower
maintenance.

By offering all the advantages of vinyl and adding the look and tex-
ture of natural materials, your Luxury Wood Vinyl Plank design choice
is NATURES VIEW.
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Specifications
Construction
Size 4'' x 36'' |  30 planks - 30 SF/carton

Overall Thickness
ASTM F-1700, ASTM F-386   3.0mm

Wear Layer Thickness
EN 429 0.50mm/20 mil

Zone Defense 3 

Performance
Stability
EN 986 Pass

Abrasion Resistance
ASTM D-3889 0.300kg

Static Load Limit
ASTM F-970 <250 psi

Sound Insulation
DINS 52210 4dB

Static Coefficient of Friction (Slip Resistance)
ASTM F-2047 rated 0.61

Stain & Chemical Resistance
ASTM F-925 Excellent

Dimensional Stability
ASTM F-540 Passed

Resistance to Light
F-1515 Pass

Flammability
Radiant Panel Test
ASTM E-648 Class 1

Smoke Density
ASTM E-662 Pass <450 

Heat Stability
ASTM F-1514 Passed

Natures View- Oak Collection
These 6 designs range from light to medium to dark wood tones in 
4'' x 36'' planks. Now available with a urethane finish, the added
layer helps protect against scraping and scuff marks. 
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1. NV1010 Henna Oak
2. NV1011 Chestnut Brown Oak
3. NV1012 Pure Oak
4. NV1018 Honey Oak
5. NV1104 Caramel Oak
6. NV1119 Light Oak
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1. NVR4155 Sand
2. NVR4245 Ash
3. NVR5961 Buff
4. NVR5466 Driftwood
5. NVR5971 Dark Chestnut
6. NVR2166 Weathered Barn
7. NVR6011 Nantucket
8. NVR6042 Black Walnut

• 46
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Specifications
Construction
Size 6'' x 36'' 
Packaging 26 planks- 39 SF/carton
Overall Thickness ASTM F-1700, 

ASTM F-386 3.175mm | .125''
Wear Layer Thickness EN 429 1.0mm/40 mil
Zone Defense 3 

Performance
Stability EN 986 Pass
Abrasion Resistance ASTM D-3889 Pass Excellent 

<0.15 weight loss after 1,000 cycles

Static Load Limit ASTM F-970 <250 psi
Sound Insulation DINS 52210 4dB
Static Coefficient of Friction (Slip Resistance)

ASTM F-2047 rated 0.61- ADA Compliant

Performance (Cont.)
Stain & Chemical Resistance ASTM F-925

Excellent
Dimensional Stability ASTM F-540

Passed
Resistance to Light F-1515

Pass
Residual Indentation F-1914

Pass <less than 8%
Flammability
Radiant Panel Test ASTM E-648

Class 1
Smoke Density ASTM E-662

Pass <450 
Heat Stability ASTM F-1514

Passed
HUD/FHA Requirements Exceeds

1. NVConcrete Pebble FL2701 2. NVConcrete Sandstone FL2702 3. NVSandstone Fawn BH2712 4. NVSandstone Henna BL2711
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Natures View- RUSTIQUE Collection, Luxury Vinyl planks
The Natures View Style Rustique Collection is truly the perfect combination of durability,
attractive design and safety all at an affordable price. This collection offers all the advantages of
vinyl and then adds the look and texture of natural materials. These 6'' x 36'' planks come in 8
weathered “distressed” wood designs. If you are searching for a wood inspired, economical and
long-lasting resilient flooring system, Natures View Style Rustique is your choice.
(See page 46 for colors and styles).

Specifications 
Same as the above NV 40mil product except for the following:
Size 18'' x 18'' 
Packaging 16 TILES- 36 SF/carton
Weight per Piece 2.08 lbs.

Nature View CONCRETE | STONE, Luxury Vinyl Tiles
This collection is available in 4 patterns/colors as 18'' x 18'' tiles.
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Low Profile Edging

High Profile Edging

Use Low Profile Edging for the following products:

1. Mardi Gras Mats - Plain or Logo 
2. Designer 38 Mats - Plain or Logo

> Edging can be used around custom shapes

Use Low Profile Edging for the following products:
1. All Roll/Sheet Good products made into custom mats    

(except Captiva)
2. Champion Powerloc Mats, Plain or logo 
3. Designer Coir/Coco Mats, Plain or logo 

> Edging can be used around custom shapes

Vinyl Reducer Edging Options
All of our Roll/Sheet goods can be custom cut into all shapes and sizes. Your edging 
can be applied to four sides or just one, You choose based on the project. Our edging 
is both glued and sewn to insure maximum strength and durability. Rest assured that 
you are buying quality mats at an affordable price. 
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Overlap Ramp Frame

Size: 12 Feet L  x 2.72 in. w
Carpet edge coverage: .715 in.
Total Height: .457 in.
Pre punched holes: 1/4” countersunk holes,13 holes total
Material: Aluminum Alloy
Construction: Solid
Finish: Mill
Mount: Surface

Aluminum Frame Options
All of our products can use the below frames and transitions. These frames are
not required, but do ensure smooth transitions when dealing with recess wells
and other multi-material use areas. Please consult your architect, contractor or  rep.
when deciding on a frame of transition.

Threshold Frame

Size: 12 Feet L  x 2.96 in. w
Carpet edge coverage: Butts at .21 in.
Total Height: .210 in.
Pre punched holes: 1/4” countersunk holes,13 holes total
Material: Aluminum Alloy
Construction: Solid
Finish: Mill
Mount: Surface

Ramp Frame

Size: 12 Feet L  x 2 in.w
Carpet edge coverage: Butts 
Total Height: .310 in.
Pre punched holes: 1/4” countersunk holes,13 holes total
Material: Aluminum Alloy
Construction: Solid
Finish: Mill
Mount: Surface
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Preventative Maintenance
Your carpet is not only a valuable investment but its
appearance tells your visitors something about you. 
The main objective of a maintenance program is to 
preserve, as nearly as practical, the original beauty 
and appearance of the carpet and prolong its useful life. 

Preventative maintenance will protect your investment, 
but you must plan, or program that maintenance. In the
past, carpets have been neglected only to be cleaned
when it was obvious that attention was necessary. This 
is known as “Crisis Cleaning”. This approach is not only 
old fashioned but has been proven to be a false economy. 
In addition to the carpet looking scruffy, its life is being
drastically reduced.

Preventative maintenance, which has to be planned, will
extend the life and enhance the appearance of the carpet
because the carpet “destroyer” [soil] will be effectively
removed.

Removing Spots & Stains 
Remember to apply cleaning agent to a blotting towel
rather than directly onto the carpet. First remove any
excess caused by stain, food, etc. and ensure that the
area affected does not grow in size. Blot the area with a
full roll of kitchen towels in order that as much fluid as
possible can be absorbed. Always work towards the cen-
ter. Pretest your carpet by wetting a small area (2 in. x 2
in.) in an inconspicuous area with the solution you plan to
use. Blot the damp area with a white towel and look for
any color absorbed into the towel, or any color change on
the carpet. 
Dab the spotting agent onto the stain with the moistened
towel - working from the outer edge 
of the stain inward towards the center to keep the stain
from spreading. For effective blotting action use pressure
from the hand - for even more pressure use the heel of
the foot. Avoid 
the natural tendency to scrub. Try blotting for a prolonged
period of time. (The stain will naturally soak up into a
weighted sack of towels.) 

Stains marked with a “P” will definitely require professional
attention.

TYPE OF STAIN PROCEDURE
Alcohol, Beer 3 or P
Blood 7
Butter 1 or P
Chewing Gum 6
Chocolate 4
Coffee 3 or P
Crayon 1
Egg 2
Excrement 2 or P
Food Color* 2
Fruit Juice 4 or P
Furniture Polish 1 or P
Furniture Polish w/stain 1 or P 
Glue-Model Cement 8
Glue- White 2
Gravy 4 or P
Hair Spray 1 or P

TYPE OF STAIN PROCEDURE
Hand Lotion 1 or P
Ice Cream 4
Ink- Ballpoint 1 or P
Ink –Marking Pen 1
Ketchup 2
Lipstick 1
Oil-Cooking 1 or P
Oil- Furniture 1 or P
Mascara 1
Mayonnaise 2
Milk 4
Nail Polish 8
Paint-Latex 5
Paint-Oil Based 1 or P
Rust P
Shoe Polish-Liquid 1 or P
Shoe Polish- Paste 1
Soft Drinks 4 or P
Sugary Sweets 4
Tar 1
Tea 3 or P
Urine 4 or P
Water Colors 5
Wax Candle 6
Wine 4 or P

Sequence of Procedures
Apply the following procedures in the correct order. Blot
after each procedure.

Code Procedure
1 Solvent, blot, Detergent, blot, then water, blot.

2 Detergent, blot, Ammonia, blot, Detergent, blot,      
then water, blot.

3 Detergent, blot, Vinegar, blot, Detergent, blot, 
water, blot.

4 Detergent, blot, Ammonia, blot, Vinegar, blot, 
Detergent, blot, water, blot.

5 Detergent, blot, Ammonia, blot, water, blot, 
Solvent, blot.

6 Freeze with ice cubes, shatter with blunt object. 
Vacuum out chips, apply solvent, and blot (or,  
for wax, place paper towels or bag over wax, 
iron with warm (not hot) iron to absorb).

7 Cool water, blot, Ammonia, blot, Detergent, 
blot, Ammonia, blot, water, blot.

8 Polish remover (not oily), blot and repeat.

Detergent Solution
Mix a quality carpet/upholstery shampoo or soap flakes
dissolved at the rate of two tablespoons per gallon of luke-
warm water. Do not use dish washing soap.

Solvent
Any consumer brand of dry cleaning solvent.
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www.vangelder-inc.com

THE SOURCE FOR COMMERCIAL FLOORCOVERINGS
> Our solutions fit every environment
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